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What your 

strategies for 

engaging the 

public? 



• Short-term 

• Marketing

• Beneficial for only one side

• Transactional 

• One-way communication

• Long-term

• Relationships

• Beneficial for everyone

• Connecting

• Conversation

OUTREACH
“Trying to increase the knowledge of the individual.”

ENGAGEMENT
“Trying to increase the knowledge of everyone 

involved.”



WHO IS YOUR 
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KEEP IT RELEVANT

October 2015: Charleston County, SC
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CoCoRaHS

MAKE IT PERSONAL

HAVE FUN



Thank you

Melissa Griffin                                              

SC Assistant State Climatologist                                      

SC Department of Natural 

Resources

Email: GriffinM@dnr.sc.gov

http://www.dnr.sc.gov/climate/sco


